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i Protect yourself —and your assets — from common banking pmmfes!

YOUR BANK —
HOW TO GET BETTER SERVICE

Are you exasperated by the inexplicable surcharges, impersonal
service, and other vagaries of today’s banking system? Detailed and
up-to-date, Your Bank addresses the complaints and questions of
the average customer, offering practical solutions and advice to
help you:

Understand the system: Discover precisely what the bank and
each employee does, and what services you can demand.
Safeguard your assels: Investigate your bank's financial solvency,
reduce or eliminate service charges, verify interest payments,
Borrow money more effectively: Expedite mortgage approvals,
apply leverage you never knew you had, learn to research and pre-
pare for personal loans. 1992 160pp. #2480P $12.95
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YOUR BANK — HOW TO GET BETTER SERVICE

\ Few Wavs o Get Better Banking Service

Get to know the assistant branch manager
and bank vice presidents « Make sure bank
tellers recognize vou by face » Use board
members and trustees to your advantage
Make sure an ATM doesn 't gobble your money
or your card = Verify that the interest on your
account is paid properlv « Reduce or eliminate
monthly service charges « Bank-by-mail (pos-
sible at every bank, whether or not they
feature bank-by-mail) « Get a mortgage faster
and cheaper » Make sure that your adjustable
rate mortgage (ARM) rate is computed cor-
rectly = Buy stock in your bank « Make vour
bank treat you like a V.L.P. » Discover bank
services you can get for free » Establish short-
and long-term financizal protection and assis-

tance for your spouse and children « Find
alternatives to your local bank « Investigate
vour bank’s fiscal solvency * Get your checks
to clear instantly
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